TURİZM VE OTEL İŞLETMECİLİĞİ (İNGİLİZCE) BÖLÜMÜ
DERS İÇERİKLERİ 
Turkish I (2-0) 2

Orthographic Rules / Phonetics / Semantics / Wording / Language.

History of Turkish Republic I (2-0) 2
The Aim of the Revolution and Related Topics / The Decline and Fall of Ottoman Empire, The First World War / Mondros and Sevres Agreements / Mustafa Kemal and the Organization of the National Struggle / The Last Ottoman Parliament and the Proclamation of Misak-ı Milli / The Establishment of Turkish Grand National Assembly 

Business Mathematics (3-0) 3

Basic mathematical knowledge, number sets and solving equations. Ratio concept; directly, inversely and compound ratio problems. Cost and sales calculations, Concept of profit-loss and their problem applications, Cost analysis tables, the average profit. The concept of compound interest, compound discount and some problem applications.
Introduction to Business (3-0) 3

The  course  will  focus  on  business systems,  workforce demographics, social  responsibility, business  ethics,  forms  of  business  organizations,  entrepreneurship,  small  business  and  franchise  systems,  management  processes,  human  resources management, marketing management, business finance, business decision-making and the future dimensions of business opportunities in a global economy.
Russian for Tourism I (0-6) 3

On condition that transferring the required A1/1 level of Russian knowledge of European Common Language Criteria, teaching.
Introduction to Tourism (3-0) 3

The course includes the following subjects: The nature and characteristics of the tourism industry; travel and tourism as an integrated discipline; history of travel and tourism; types of tourism; tourism demand and supply; nature of tourism industry; tourism enterprises; economic, social and cultural aspects of tourism; sustainable tourism; tourism policy, planning and development; tourism in Turkey; future trends in global tourism.  
Turkish II (2-0) 2

Language Families / Accents and Dialects / Verbal and Written Expressions.
History of Turkish Republic I (2-0) 2
The National War of Independence / Eastern and Western Fronts / Mudanya Agreement and the End of Sultanate / Lausanne Peace Conference and the Establishment of the Republic / The New Republic / The Opposition and Progressive Republican Party / The renovations in Education and Culture / The Mousul Question / The Experiment of Multiparty System- Liberal Republican Party. 

Travel Terminology (3-0) 3

Abbreviations and Definitions of Travel and Ticketing, IATA areas and IATA Geography.
Principles of Nutrition and Menu Planning (1-2) 2

Nutrition Basics: The Science of Nutrition, Tools of a Healthy Diet, The Food Supply, Human Digestion and Absorption; Energy-Yielding Nutrients and Alcohol: Carbohydrates, Lipids, Proteins, Alcohol; Metabolism and Energy Balance: Energy Metabolism, Energy Balance, Weight Control, Nutrition, Exercise and Sports; Vitamins and Minerals: The Fat Soluble Vitamins, The Water Soluble Vitamins, Water and Major Minerals, Trace Minerals; Nutrition Applications in the Life Cycle:  Nutrition Aspects of Pregnancy and Breastfeeding, Nutrition during the Growing Years, Nutrition during the Adult Years; Evolution of the Menu, New Trends in the Food Service Industry, Nutrition and Menu Planning, Food Service Menus, Financial Aspects of Menu Planning (The Yield Test, Standard Recipes, Recipe Costing), Writing, Designing and Merchandising the Menu.
Russian for Tourism II (0-6) 3

Russian Grammar/ Reading/ Listening/ Terms and expressions used in tourism/ Situations in tourism.
Economics of Tourism (3-0) 3

Tourism as an economic activity, Tourism supply, Tourism demand, General economical effects of tourism, Effects of tourism on monetary economy, Effects of tourism on real economy” are the subjects include in this course. 
Introduction to Accounting (3-0) 3

The course is designed to provide an understanding of financial accounting fundamentals for prospective users of corporate financial information, such as investors, creditors, employees, and other stakeholders (e.g., suppliers, customers).   The course focuses on understanding how economic events such as operating activities, corporate investments, and financing transactions are recorded in the three main financial statements (i.e., the income statement, balance sheet, and statement of cash flows).
Tourism Operations Management (3-0) 3

Attractions, Visitors, Hospitality Industry, Travel Connections, Aviation Sectors.
Behavior and Etiquette in Tourism (3-0) 3

Principles of Communications; Communication skills; Business ethics; Presentations; Team Work; Protocol and etiquette rules; Diplomatic relations and invitations; Dealing with guest complaints.
Food and Beverage Operations (3-0) 3

An Agenda for Food Studies; Food, Drink and Identity; Food Ethics; Selecting Staff; Food and Beverage Operations.
Rooms Divison Operations (3-2) 4

Rooms Division Department, Job Description, Job Specification, Guest Cycle, Reservation, Sources of Reservation, Reservation Phone Techniques, Registration, Room Status Terminology, Room Type Terminology, Front Office Accounting, Check Out &Settlement, Relationship Between Front Office and Housekeeping Department, Pricing, Hubbart Formula, Forecasting, Operational Issues, Budgeting.
Tourism Law (1-2) 2

Tourism Encouragement Law (Law No. 2634); Travel Agencies and Association of Travel Agencies Law (Law No. 1618); and other relevant legislation (e.g. Passport Law No. 5682; Law No. 5683 on Residence and Travel for Foreigners, Law on Work Permits of Foreigners Law No. 4817), international conventions; international organizations e.g. World Tourism Organization-UNWTO and national organizations in the field of tourism. And also legal issues relating to tourism such as contracts applied in tourism operations, the movement of persons between countries, consumer protection, visa procedures will be covered.
Tourism Intermediaries (3-0) 3

The course includes the following subjects: Presentation of the tour operation business and its evolution; Structure of the package holiday industry; Analysis of the industry; Preparation and implementation of the tours; Product formation; Sales and marketing; Related regulations and rules.  
Human Resource Management in Tourism (3-0) 3

In this course the framework of human resource management and the HR functions like job analysis, HR planning, HR recruitment and selection, HR training and development, performance appraisal, job evaluation and reward management will be discussed with the cases from the tourism industry.
Tourism Marketing (3-0) 3

Analysis of tourism service systems, consideration of management and marketing concepts in travel and tourism, understanding managerial approaches and the marketing mix for travel and tourism, application of managerial and marketing strategies and principal marketing tools in travel and tourism industry. Tourism marketing in local, national, international and global contexts. Tourism management and marketing in Turkey. Comparisons.
Hospitality Management (3-0) 3

This course will prepare students to become entry-level managers in the Hospitality industry by exposing them to contemporary operational issues and situations, equipping them with various problem solving methods and teaching them to develop and implement strategic solutions. Topics covered include guest service, leadership, strategic planning, trends and technology, communication, marketing, human resource management, and crisis management. Class content is delivered through lectures, group discussion, learning activities, and case studies.
Tourism Destinations of Turkey (3-0) 3

The course focuses on the tourist destinations and potential tourist destinations of Turkey considering the seven geographical regions. It includes the following subjects: The geographical location, tourism figures per year, economical importance of tourism, tourist profile, tourist attractions and tourism product offered to visitors, transportation facilities, customs and cultural specifications.  
Research Methods in Tourism (1-2) 2

Concept of scientific research; research methods and processes in social sciences; organization and analysis of research data; references; reporting, publishing and oral presentation of the research; sample studies in tourism and business fields; making sample applications about tourism following all the above mentioned processes.
Convention and Events Management (1-2) 2

Meeting Types and Features, Communication in Meeting Management, Necessary Things to be done by the Meeting Planner for a successful Meeting, Applications of Seminar Organizations, Organizing Meetings for Sector Representatives, Applications of theories learned in Research Methodologies in Tourism.
International Tourism Destinations (3-0) 3

The course focuses on the popular international tourist destinations. It includes the following subjects: The geographical location, tourism figures per year, economical importance of tourism, tourist profile, tourist attractions and tourism product offered to visitors, time differences, transportation facilities, important days, rules and warnings for visitors, customs and cultural specifications.  

Budgeting and Financial Statement Analysıs (3-0) 3

Financial statements, Balance Sheet, Income Statement, Cash Flow, Financial Statement Analysis, Horizontal Analysis, Vertical Analysis, Trend Analysis, Ratio Analysis, Using Budgets to Plan and Control, Master Budgets, Operating Budgets, Financial Budgets.
Current Issues in Tourism (3-0) 3

Changes in tourism industry with respect to the changes worldwide are examined. This course is also about the updated issues of Turkish tourism industry, the new trends and challenges, and new markets to appeal. The interesting topics on Turkish Tourism and latest developments of tourism industry are discussed and analyzed.
Russian for Tourism III (0-6) 3

Russian Grammar/ Reading/ Listening/ Terms and expressions used in tourism/ Situations in tourism.
Environment and Social Responsibility (3-0) 3

General Ecology and its Principles, Worldwide Ecology Problems, Nutrition Chain, The story of DDT, Biological Accumulation, Worldwide population; Geometric increase, Transport power of Ecology, The history of world population, Demographic transition, Family planning, Urbanization and urban ecology, Shanty town, Ecological Circle and Environmental Pollution, Recycling, Nutritive Minerals and the pollution of Phosphate, Plant Cover and Water Circle, Environmental Planning appropriate for nature, The concept of Biological Fertility, Varieties of Nutrition Production, Genetic Fertilities, Types used in medical science and industry, Lost species, The protection of Habitat and Natural Areas, Using nature without consumption, Solutions, Biological Control instead of Agricultural disinfectants, Usage without consumption, Recycling of garbage, Refining Systems, Biomas, Renovating energy sources, Norms and standards of European Union Ecology.
Russian for Tourism IV (0-6) 3

Russian Grammar/ Reading/ Listening/ Terms and expressions used in tourism/ Situations in tourism
Organizational Behavior (3-0) 3

An analysis of human work behavior at the individual, interpersonal, team and organizational levels, emphasis is on the development of interpersonal competencies to allow individuals to effectively work as managers or professionals in the rapidly changing, team-oriented, culturally diverse and technologically integrated global climate facing modern organization, Includes topics such as personality and attitudes, perception and attribution, motivation, communication, work stress, group and team dynamics, leadership, decision making, quality, ethics, job and organization design, conflict management, organizational culture and politics, and organizational change; varied classroom approaches include lectures, cases, team projects, presentations and other experiential training techniques.
Food and Beverage Management (3-0) 3

The psychology of service, professional standards of performance for dining room personnel, the fundamental skills required for service-ware handling, the service sequence, order taking, guest relations and the liability and consumer dimensions of alcohol service. Highlight the specific management opportunities and challenges in managing a bar, lounge, or food service establishment serving alcoholic beverages. Significant product knowledge orientation, as well as cost control and purchasing, production and service issues are addressed. 
Basic Fares and Ticketing I (3-0) 3

Basic IATA Fares and Ticketing Rules for the interline journeys. 
Hospitality Management Accounting (3-0) 3

 Essential Need of Accounting for Business, Business Organization and Taxation, Introduction to Financial Statements, Analysis of Balance Sheet Accounts, Analysis of Income Statement Accounts, The Bookkeeping Process, Computer Accounting Software, Computerized Accounting Cycle, Restaurant Accounting, Hotel Accounting, Internal Control of Cash, How to Read and Analyze Financial Statements, Annual Report to Shareholders, Merchant Accounts, Introduction to Budgeting and Forecasting, Starting a Business
Special Interest Tourism (3-0) 3

In this course, planning and developing of different tourism types according to various destinations are explained.
Anatolian Cultural Heritage (3-0) 3

The course focuses on the cultural tourist destinations of Turkey considering the seven geographical regions. It includes the following subjects: General overview to Anatolia, tourism geography of Turkey, overview of the major cultural and historical developments in the history and archaeological past of Anatolian Civilizations from the pre-historic period through the founding of the Turkish Republic. Students will be further encouraged to have adequate information concerning the topic (historical sites, customs, language, religion, arts, folklore, etc.) for tourism guidance and tourism management.
History and Tourism (3-0) 3

Periods of international tourism, tourism movement in Turkey.
CRM (Customer Relationship Management) (3-0) 3

This course emphasizes the importance of customer relationships. It aims to teach the basic principles involved in managing customer relationships. The specific objectives are  outlined as: the CRM value chain, information technology for CRM, customer portfolio analysis, customer intimacy, creating and managing networks, creating value for customers, managing the customer lifecycle: customer acquisition, customer retention and development, organizing for CRM.
Sales and Revenue Management for Hospitality (3-0) 3

Provides an applied understanding of the strategies and tactics used in hospitality revenue management. The course addresses fundamental principles and concepts of sales and revenue management, including sales processes, demand and revenue forecasting, discounting, overbooking practices, displacement analysis, rate management and sales mix analysis risk management and new developments for the hospitality industry.
Basic Fares and Ticketing II (3-0) 3

Basic IATA Fares and Ticketing Rules for the interline journeys. 
Galileo System (3-2) 4

Entries of Airline, Hotel and rent a car reservation. Creating booking files, fare display, fare shopping, fare quotation and electronic ticket file. Special Service Requirements, Passenger Types Fare, Displays Fare Shopping. Fare notes. Fare quotes. Fare quote options. Manuel fares. Ticket Production. Client Files. Reissue.

Tourism Information Systems (E-Tourism) (3-0) 3

The course is a management and marketing application- oriented study of the development of Information Technology and E-Commerce for the tourism organizations. Subjects covered include: the history and overview of IT and the Internet in the Tourism Industry, the use of the Internet for destination and tourism organization marketing, travel industry consumer information search and buying behavior, effective web design strategies, direct and relationship marketing via the Internet, innovation and development of new E-commerce tourism ventures, and finally the management of the overall IT/E-commerce function for Tourism Industry organizations.
Tourism Policy and Planning (3-0) 3

After mentioning basic notions about the policy and planning, Turkish tourism and policy strategies will be analyzed.
Cultural Heritage Management (3-0) 3

A conceptual partnership between cultural heritage and tourism, Knowledge of Anatolian Civilizations, Museum Management and Studies.
