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ATA111 (ATA101) Atatürk Principles and The History of Turkish Revolution I (2+0) 2: 
Bu derste Türkiye Cumhuriyet tarihi, Atatürk İlke ve İnkılapları hakkında bilgiler verilmektedir. Kavramlar, Avrupa’daki gelişmeler, sanayi devrimi ve Fransız ihtilali, Yeni Osmanlılar, Meşrutiyet, Trablusgarp ve Balkan Savaşları, I. Dünya Savaşı, Mili Kurtuluş Savaşı hazırlık dönemi, Kongreler, Misakı Milli, TBMM Dönemi, Milli cephelerin kurulması, Lozan Antlaşması dersin ana başlıklarıdır. Dersin metodu araştırma odaklıdır. Haftada 2 saattir. 
ATA112 (ATA102) Atatürk Principles and The History of Turkish Revolution II (2+0) 2: 
Bu ders Atatürk İlkeleri ve İnkılap Tarihi I dersinin devamı olarak, Siyasi Devrimler (Saltanatın kaldırılması, Cumhuriyetin ilanı, Halifeliğin kaldırılması, Cumhuriyet dönemi yeni hukuk düzeni, eğitim alanındaki devrimler, kültür ve toplumsal alanda gerçekleşen devrimler, ekonomik alanda yapılan devrimler. Atatürk dönemi dış politikası (1923-1930 ve 1930 – 1938), Atatürk İlkeleri, Atatürk sonrası Türkiye, Atatürk ve Gençlik. Dersin methodu araştırma odaklıdır.
MTRD101.01	Türk Dili I	(2+0) 2:
Bu ders Türkçeyi doğru yazabilme, konuşabilme ve anlayabilme için gerekli bilgileri içermektedir. Dil nedir, Türkçedeki ses hadiseleri, cümle, kompozisyon türleri ve imla kuralları dersin ana başlıklarını oluşturur. Ders metodu yazılı ve sözlü olarak karşılıklı uygulamalar içermektedir.
MTRD102.01	Türk Dili I	(2+0) 2:
Bu ders Türk dili I devamı olarak, Kelime ve kelime grupları; Cümle, cümleyi oluşturan birimler ve cümle çeşitleri; Yazılı anlatımın özellikleri; Yazılı anlatımda plan, tema, bakış açısı, ana düşünce, yardımcı fikirler, paragraf; Anlatım biçimleri; Resmî yazılar, Dil yanlışları, Duygu ağırlıklı yazılar, Olay ağırlıklı yazılar, İnceleme yazıları, Düşünce yazıları, Sözlü anlatım türleri, gibi konulardan oluşur. Ders metodu yazılı ve sözlü olarak karşılıklı uygulamalar içermektedir.
MFTR101	General Concepts of International Trade	(3+0) 3:
• Labor Productivity and Comparative Advantage: The Ricardian Model, • The Concept of Comparative Advantage, • A One-Factor Economy, • Production Possibilities, • Relative Prices and Supply, • Trade in a One-Factor World, • Determining the Relative Price After Trade, • The Gains from Trade, • A Numerical Example, • Relative Wages
MFTR103	Basic Mathematics	(3+0) 3:
• Clusters, Numbers and Algebraic Operations, • Equation and Inequality, • Matrix and Determinant, •Functions, • logarithms, • Trigonometry, • Complex numbers, • Limit and Continuity
MFTR105	Economics	(3+0) 3:
This course will be to develop an understanding of elementary economic analysis and its applications. By the end of the term, the student will have acquired a basic understanding of the main micro and macro economic topics, including analysis of the consumer, the firm, the economics of public sector, product markets, national income, aggregate demand and supply, an introduction to the real economy and money and prices in the long run and some basic concepts about inflation and unemployment trade-off. The material covered in this course will help the student to organize his/her ideas about economics.
MFTR107	Introduction to Accounting	(3+0) 3:
International financial accounting standards, accounting information and its role in the decision making process, how to use a classified balance sheet to analyze a company’s financial position, the rules of debit and credit as they apply to contra asset account accumulated depreciation, Analyze, understand and record a business transaction, complete an accounting cycle by taken into account the relations between main financial statements.
MFTR106	Essentials of Finance	(3+0) 3:
Students gain insights into the development and characteristics of the different industries through popular trade magazines, newspapers, Internet sources, and text. To obtain an understanding and ability to use basic business financial management concepts and tools of analysis such as valuation, riskreturn relationships, financial statement analysis, capital budgeting, cost of capital, capital structure, and working capital management.
MFTR108	Essentials of Business Strategy	(3+0) 3:
• Classical Management, • Neo-Classical Management, • Modern Management, • Quality Management, • Empowerment, • Strategic Management The Firm and its Problems, • Information and Organization, • Markets and Competitive Environment, • Mission, • Vision
MFTR110	Introduction to E-Commerce	(3+0) 3:
• Explain the components and roles of the Electronic Commerce environment., • Explain how businesses sell products and services on the Web., • Describe the qualities of an effective Web business presence., • Describe E-Commerce payment systems., • Explain how to meet the needs of Web site visitors., • Identify and reach customers on the Web., • Understand Web marketing approaches and elements of branding., • Explain the client/server infrastructure that supports electronic commerce., • Explain basic electronic commerce functions., • Understand legal and ethical issues related to E-Commerce
MFTR114	Import and Export Operations	(3+0) 3:
• Learning the export regime, • Learning the import regime, • Organizing international sales contracts, • Editing documents used in foreign trade, • Learning delivery patterns, • Learning the forms of payment, • Learning organizations that help foreign trade Optional Program
MFTR116	International Business and Trade	(3+0) 3:
International Business and Trade course aims to provide students with comprehensive information about international business, international business agreements and these concepts. In addition, factors that affect international business such as culture, ethics, legal and economic systems, international trade, international market entry methods, international marketing and human resources management will be discussed.
MADM209	Organizations and Behaviour	(3+0) 3:
The types of organisation and associated structures, leadership types, how to work with others, plan and design training and development in a organisation., evaluate a training in human resource development., motivation theories., properties of strategic terms in an organisation
MFTR208	Marketing and Sales 	(3+0) 3:
The main purpose of all enterprises in the globalizing world is to deliver the goods and services they produce to the target consumer masses in the world markets. Considering this purpose, in the "International Marketing" courses, environmental factors affecting international marketing activities, ways to access market information and information sources, marketing planning, market segmentation and target market selection, product policies in international marketing, pricing objectives and methods, distribution channel selection and Main topics such as distribution policies, promotion strategies and promotion methods are focused on and our students are tried to be provided with a view that focuses on strategic thinking.
MFTR215	Supply Chain Management Processes	(3+0) 3:
Whether in the logistics sector, on the purchaser, or on the service side, in order to train successful mid-level management candidates at every stage of the process that includes purchasing, production, distribution and after-sales services, from students' demand estimation to ABC Analysis; To provide an effective and effective logistics management by equipping various issues from stock control to transportation costs to warehouse location selection. Customer satisfaction and minimization of costs are the success criteria of a good logistics management. It is to train mid-level management personnel who are capable of contributing to a successful logistics management with the promise of keeping the right product at the right time, in the right amount, in the right place, with the flexibility to respond quickly to changes, with high speed, with minimum stock and with the lowest cost.
MFTR217	Business English	(3+0) 3:
Business topics in foreign trade , Language of advertising and marketing, E-mail and business correspondence, Introduction to the EU, Internet companies, The job market, Team building, Intercultural management
MLOG201	Basics of Logistics	(3+0) 3:
Production Logistics-Supply Logistics Concepts, Distribution Logistics and Distribution Channels, Supply Definition, Coverage, Tasks and Objectives, Compliance with Supply Policies, Strategies and Business Purposes, • Sales Management and Applications, Contracts, Negotiations, E-Satinalma, • 3pl Applications, • Land Transportation, Railway Transportation, • description, objectives, Costs, • Maritime Transport, Air Transport, • description, objectives, Costs, • Why Project Transport? , Objectives, • Purpose, Objectives, Strategy
MFTR202	Customs Operations and Practices 	(3+0) 3:
Customs procedures and practices in legal basis, compare customs implementation of countries and define differences in procedures, the role of customs, and management of relationship with stakeholders through customs, origin and value statement procedure, summary declaration documents, customs regimes and their implementation forms, customs tariffs and taxation methods for import and export
MFTR206	Foreign Trade Finance	(3+0) 3:
• Define and determine the bases and meanings of the instruments of international trade financing, • Be aware of the important criteria in the selection of the best of the various financing alternatives, • Describe the fundamentals of foreign trade financing and credit operations in the banking system, • Explaining and discussing the risks of various financing techniques in international business life

MFTR213	Marketing Analysis	(3+0) 3:
• Classical Management, • Neo-Classical Management, • Modern Management, • Quality Management, • Empowerment, • Strategic Management The Firm and its Problems, • Information and Organization, • Markets and Competitive Environment, • Mission, • Vision, • Aim, • Goal, • Strategy, • Tactic, • Core Activities
MFTR218	Statistical Analysis	(3+0) 3:
Statistical Analysis and Decision Making Course is the integration of techniques and techniques that should be considered under uncertainty.
MFTR222 Turkish Economy and the European Union (3+0) 3:
• Brief Overview of Turkish Economy • Socio-Economic Indicators of Turkish Economy • Sectoral Analysis of Turkish Economy Industrial Sector Agricultural Sector • General Structure of Foreign Trade in Turkey • Distribution of Turkey's Foreign Trade by Countries • Historical Development of the EU • Enlargement Process of the EU • Institutions of the EU • Turkey-EU Relations • Foreign Trade Between Turkey and EU Countries
MFTR224 World Economy (3+0) 3: 
• Population • Natural Resources • Sustainable Development • Environmental Problems and Global Warming • Underdevelopment and poverty • Globalization • Regionalization • World Trade • International Organizations • The position of developed and emerging economies in world trade • The position of Turkey in world trade
MFTR220 International Trade Organizations (3+0) 3:
[bookmark: _GoBack]Definition and basic concepts of international organizations. Historical development of international organizations in the global system. United Nations (UN) and its role in international cooperation. Bretton Woods institutions: International Monetary Fund (IMF) and World Bank. Evolution of the global trade system: GATT and the establishment of the World Trade Organization (WTO). Functions and principles of WTO in international trade regulation. Regional economic organizations and integration processes: European Union, NAFTA/USMCA, ASEAN, Gulf Cooperation Council (GCC). The role of international organizations in shaping global trade policies and economic relations.








